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The media coverage received for Oppikoppi was analysed with trending issues identified. A 
summary of these is provided below.

Oppikoppi, an annual music festival in South Africa, returned in 2018 for its 24 th year. The 
theme of the festival was ‘Nomakanjani’, inspired by the South African music legend, 
Brenda Fassie.

The festival is a beloved event that draws a crowd from different backgrounds, music 
tastes, and ages. The 2018 Oppikoppi festival was said to be the most diverse festival to 
date. Each year, thousands of music and party enthusiasts head to Northam in Limpopo, 
where they spend the weekend camping and enjoying the numerous activities that form part 
of the festival.

Oppikoppi has a considerable media presence as each year editorial sources report on the 
line-up and provide tips to surviving the festival. Oppikoppi is also used as an angle for 
publishers to interview music artists and publish post-event reviews. On social media, 
Oppikoppi provides a platform for festivalgoers to interact with the brand, with a Facebook 
following of more than 90 000, a Twitter following of over 30 000, and more than 22 000 
followers on Instagram. 

As such, the festival provides sponsors an opportunity to engage with festivalgoers directly 
at the event, while also giving them the opportunity to access Oppikoppi’s large media 
presence via association with the festival. Oppikoppi grew with the help of regular sponsors, 
and drew new brands that wished to tap into the festival’s large following.

Prior to the 2018 event, sponsors were mentioned in relation to the announcement of the 
line-up, while competitions whereby the public could win tickets to the festival also 
generated significant exposure of associated brands. During the festival, various initiatives 
and promotional activities hosted by Oppikoppi partners produced significant media 
exposure, especially on social media. These activities were shared by the Oppikoppi 
festival, sponsors, and festivalgoers alike.

Pie graphs indicating the total combined media coverage received for Oppikoppi in editorial 
and social media for 1 June to 29 August 2018.

1

1 Jun - 29 Aug 2018Executive Summary

1 Jun - 29 Aug 2018

Oppikoppi

Executive Summary



Statistical analysis report of metadata volumes, by service, showing three periods’ 
movement and design.
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Report indicates total clip count, AVE, and estimated circulation of the identified brands 
received via editorial media sources.
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Social media clip count and share of voice depicted in a pie chart. An indication of social 
media AVE is also provided.
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*Note that AVE exclude figures from Facebook and Instagram due to privacy limitations.
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Core trends are identified, analysed and grouped according to specific keywords. A concise 
narrative summary is provided for each trend.

Jagermeister

Jägermeister was mentioned in relation to artists sponsored by the brand including 
Fokofpolisiekar and the Jägermeister Brass Cartel, which performed at Nomakanjani. 
Images of people enjoying Jägermeister at the festival were shared on social platforms.  
Jägermeister was also frequently mentioned in tweets containing #Meisterhaus. Fans were 
encouraged to visit the area designated specifically for Jägermeister. Attendees posted 
videos of themselves having fun at the Meister Haus. Jägermeister also posted a link to a 
Spotify playlist that was said to excite festivalgoers. A tweet by the band, Retro Dizzy, 
mentioned Jägermeister as their preferred drink for Oppikoppi and encouraged party-
lovers to retweet the post.

Spotify

Various music artists used their upcoming performances at Oppikoppi to direct fans to their 
music on Spotify. Further, the Spotify ‘The Sound of OppiKoppi’ playlist, which featured 
artists set to perform at the festival, was widely advertised on editorial and social media. 
Various websites shared links to the playlist where listeners were redirected to the Spotify 
login page. Posts on Twitter by @SpotifySA and @Jagermeistersa provided links to the 
playlist via their social media profiles, which were both shared by numerous social media 
users, including the official Oppikoppi Twitter profile.



12

1 Jun - 29 Aug 2018Gallery: Editorial

1 Jun - 29 Aug 2018

Oppikoppi

Gallery: Editorial



13

1 Jun - 29 Aug 2018Gallery: Social Media

1 Jun - 29 Aug 2018

Oppikoppi

Gallery: Social Media




